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We will be offering top-quality Santa
Gertrudis cattle like these at the
Bluebonnet Classic, including cow-calf
pairs and bred heifers.
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< On the Cover:
Brangus cow in the snow.
Taken February 2014 at
Salacoa Valley Farms in

Fairmount, Georgia.

| related earlier that | had once written a
research paper for a college class on the
“World-wide Influence of Shorthorn Cattle”
primarily since they were one of the many
British breeds taken to their far flung Em-
pire to improve the cattle genetics of their
colonies. Sometimes this worked out well
(as it did for many years, and still does in the
temperate climates) and sometimes | think
it was probably a disaster, especially in the
Tropics. In addition, there are several breeds
that have Shorthorn influence in them which
proves that the breed had much to offer the
local breeds in improvement.

Established in 1980, Tinney Farms is at
home in Hanceville, Ala., about 45 miles
north of Birmingham. Its founder, Howard
Tinney, attended the University of Alabama
and became a successful businessman, cre-
ating Birmingham Fastener, a manufacturer
and distributor of fasteners for structural
steel fabrication; metal building.manufac-
turers; transportation; water. works and
utilities; original equipment manufacturers;
construction; maintenance, repairs and op-
erations; and more. Today, Birmingham Fas-
tener operates the highest volume distribu-
tion center of nuts and bolts, and standard
fasteners in the U.S.

Now that spring is upon us, many cattle
producers are in the midst of calving. That
means that breeding season is just around
the corner. Now is the time to start thinking
about the coming breeding season. Much
focus is placed on the importance of proper
cow nutrition for successful breeding and
conception, but too often the needs of
the bull are ignored. The bull stands in the
unique position of being responsible for
50% of the reproductive success of your
herd. Bulls are like athletes getting ready
for the big.game - lots of prep time for one
brief but critically important performance.
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Have You Heard....

the Truth

We have seen unprecedented highs in the fed cattle, feed-
er calf and stocker markets driven by short supplies and an eas-
ing of corn prices in the US. Internationally, prices tend to fol-
low and attempt to fill voids created in a global economy, and
beef is a global commodity. Commercial replacement females,
opens, breds and pairs have also achieved lofty values. Special
sales are setting new records in sale barns and stock show ven-
ues across the country. Demands for quality herd bulls are also
on the rise as competition for reputation seedstock continues
to drive market values.

The truth is market topping sales are no accident for the
commercial and seedstock producers who consistently achieve
these top end values. In my view, market topping seedstock
and commercial producers alike have a number of common
characteristics. In an industry that views itself as segmented, it is interesting to examine
parallels, particularly when it concerns production systems and marketing.

Truth 1 — Their cattle are managed to maximize their appeal. The cattle topping
sales are in sale condition, an often hard to define parameter that means carrying more
condition than running cattle, but are not over finished and gobby fat. They have enough
cover to assure the buyers of thriftiness and are soft in their appearance. In the case of bulls
being marketed, they remain athletic and able to maintain a portion of their condition when
breeding cows. They are clean of joint and sound and carrying around 3/10ths of an inch
of fat opposite the ribeye on ultrasound scan. While more fat may indicate an increase in
fleshing ability, there becomes a point where more fat is detrimental to the longevity of the
herd bull in terms of structure and soundness. Replacement females, whether commercial
or registered are also well presented. They are clipped to enhance eye appeal. They are well
conditioned and they are sorted into like kinds in their pens. It is hard to emphasize, and
often hard to understand, the value of uniform appearance in sale pens. In my view this is
an intuitive appeal to the buyer that is difficult to quantify, but never the less exists, and is
highly rewarding to the seller when cattle are properly sorted and presented in uniform sale
groups.

Truth 2 — Reputation pays. I read a book one time by Joe Girard, How to Sell any-
thing to Anybody. Joe sold more cars in a single year than had ever been sold by anyone
in history at the time. You know his secret? Satisfied customers! His research said he could
expect on average, 5 leads from every satisfied car buyer. That amounted to 5 new sales op-
portunities. His research also said that if a customer was dissatisfied, that customer would
tell 7 people of their dissatisfaction. 7 vs. 5, pretty easy math. The bottom line is, it pays
to have satisfied customers year after year. Produce a superior product, under promise and
over deliver.

As a commercial producer, it pays to use reputation seedstock to produce your product.
Note the references in the Superior catalogs to the sires of the load lots selling and many
times, note the price differentiation. In the premium replacement female sales, both in sale
barns and stock show sales, note the references made to the sires and service sires of the
heifers selling. Also notice the long time consignor’s selling prices, those who have built a
positive reputation by offering quality year after year.

Truth 3 — Reputations are Earned. In today’s world of 15 second sound bites and
instant gratification, we often expect to invest in top quality genetics, both at the seedstock
level and the commercial level and, because of our investment, expect immediately to have
the reputation and ability to market the resulting offspring high. In fact, earning the respect
that goes along with market topping reputation cattle takes time. Only through satisfied
repeat customers can a reputation be earned. In most cases that takes years. Read your sales
results in the various magazines, make a note of who is having the best bull sales, the best
replacement female sales, the best registered seedstock sales, topping the superior sales with
their steers. Do a little research and see how long they have been selling seedstock and re-
placement females and feeder calves. You will find, their value is driven by repeat customers
and reputation cattle.

The Truth — Whether you run registered or commercial cattle - Manage your cattle to
maximize their appeal, reputation pays and reputations are earned.

We look forward to serving you.

Mark Cocoan
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GENETRUST at Suhn Cattle Company

TIIESIIAY MARGH 25, 2014 - EUREKA, KS
i 180 Brangus&UItrabIack Bulls

GENETRUST

Performance Genetics. Trusted Cattlemen.

©
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Vernon Suhn - PRESIDENT

Buy online at: PV{ggfiqn
vern@genetrustbrangus.com - (620) 583-3706

UPCOMING GENETRUST SALE Craig Green - MARKETING DIRECTOR
Cavender’s Neches River Ranch craig@genetrustbrangus.com - (870) 834-1976
April 26, 2014 - Jacksonville, TX Cody Gariss - SALE CONSULTANT
150 Regisered Females codygariss@gmail.com - (417) 425-0368
400 Commercial Females Doug Williams - SALE CONSULTANT

whipowill@yadtel.net - (336)745-5252

Catalogs mailed by request only. To request a catalog call or visit:

www.GENETRUSTBRANGUS.com « 1-877-GENETRS (436-3877)
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SALACOA VALLEY FARMS

.CUSTOMER APPRECIATION SALE

ety 2

Salacoa Patton 23Z67 Salacoa Patton 23768
FPatton of Brinks 30T22 x SVF Lead Gun 23 T721 Patton of Brinks 30T22 x SVF Lead Gun 23 T721

T W : =

i d L :
Salacoa Patton 23270 Salacoa Stonewall 23289
Pattorn of Brinks 30T22 x SVF Lead Gun 23 7721 Stanewall of RRR 222W8 x SVF Lead Gun 23 T721
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FRIDAY MARCH 21:
- At the Farm -
5pm: Workshop on Seminole Pride
Branded Besf
6:30pm: Social and Steak Dinner

SATURDAY MARCH 22:
10am: Customer Appreciation Female Sale
Salacoa Valley Farms Spring Bull Sale

*Request your catalog today! SEMINOLE TRIBE

CLVR Miss Nuff Said 166A O e T AR
MC Nulf Saicl 889T50 x SVF Ms 166N SALACOA VALLEY DIVISION

ALEX JOHNS

chrisgpsalacoavallevbrangus com

TODDYHARVEY
1 Consull
386-2858-8059 | todd@cse-lc.com

S‘U’F Ms QEH HnT

DAKS Ms Hombre 392A42 =
CB Hombra 54172 x CCC Ms Csonka 392038 CCC 738 Bravaheart 951 x SVF Ms 31P28 = wwwsalacoavallevbrangus.com



I related earlier that I had once written a re-

search paper for a college class on the “World-
wide Influence of Shorthorn Cattle” primarily
since they were one of the many British breeds
taken to their far lung Empire to improve the
cattle genetics of their colonies. Sometimes this
worked out well (as it did for many years, and still
does in the temperate climates) and sometimes I
think it was probably a disaster, especially in the
Tropics. In addition, there are several breeds that
have Shorthorn influence in them which proves

that the breed had much to offer the local breeds

in improvement.
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If one looks at the same geographic influence of Bos indicus cattle, specifi-
cally the American Brahman and the American breeds closely associated with
it, the geographic and climatic range increases substantially. The area between
the Tropic of Cancer and the Tropic of Capricorn (Figure 1.) reaches like a wide
belt around the globe encompassing many countries, including the home of the
Bos indicus and its many local and regional breeds. The story of bringing Bos
indicus cattle to the New World has been well told by others, and the breed
developed from those importations (as well as the breeds created with those
genetics, the Eared Breeds) have an important place in beef production now
and in the future as well.

In Mexico, our southern Northern American neighbor, I have seen wide use
of Eared genetics. Along the eastern and western coasts here the environment
is hotter and more humid you tend to see more Brahman (but not only) while
inland you tend to see more of the other Eared breeds. The high deserts to the
west, the intermountain region and the inland coastal areas are full of Beefmas-
ter, Braford, Brangus (black but many red), Beefmaster, Santa Gertrudis and
Simbrah and their crosses. I have also seen Charbray and Brahman x Romag-
nola (not sure what to call them), though not in the numbers of the others.
Many times these breeds are crossed commercially (in Mexico as in many other
countries of Central and South America) with a milking breed so the cows pro-



duce milk and a beef type calf.

I have been to most of the countries in Central America with the exception of
Belize and I tend to see more Bos indicus genetics. There are a number of Brah-
man and other Eared breed breeders but in some countries that are either small
or have had some political turmoil (or outright war) the cattle populations are
quite small. Many of these producers are dual purpose, keeping cows to produce
milk and a calf. There are exceptions but still even in these Bos indicus genetics
tend to be the beef genetics of choice. I remember my first trip to Guatemala in
1980 and visiting a dairy set up by the US a few years prior to my visit with US
Holsteins. The Holsteins succumbed to the tropical climate and were replaced
with Bos indicus crosses (compliments of Fidel Castro as I recall) and reopened.

I am often reminded about the number of Nellore cattle in Brazil and that
Brazil is the number one exporter of beef in the world (followed closely by India
which includes a significant amount of water buffalo meat). I have been there
several times over the past 35 years and I am very impressed by their large cattle
ranches and their use of technology. The same is true of the other ranches I have
visited in the tropical areas of Central and South America. Large commercial
ranches (I realize they are not all called ranches), many smaller ones, some with
purebreds but mostly with some Bos indicus genetics. They use the Bos indicus
influence in their cows just like we do, perhaps they are maintaining a higher
percentage of Bos indicus but they use the genetics for the same reasons we do.

I have only been to Australia once, several years ago, but the station I visited
raised Brahman cattle. It belonged to a company that imported embryos of
non-Bos indicus beef breeds of cattle from South Africa hoping to find buy-
ers in the US, as a replacement (or alternative) to our Eared breeds since they
were being pretty badly mauled in the press for not “grading” or being tender.
These breeds were studied in the US but to date, like several others that have
been brought in and studied in the past 20-30 years, not much has been heard
of them since. As a side note, this company also brought in South African Boer
goat and Rambouillet sheep embryos. They were very successful in that en-
deavor. Bos indicus genetics from the US have been important in the formation
of the Brahman and other eared breeds in Australia.

I have been invited to come to the Southeast Asian region a few times and
almost made it once, but cancelled due to a Foot and Mouth Disease outbreak
in the region I was going to visit. I still have my ticket and hope to make it
soon. I know that several of the American Breeds are interested in (or have sent)
genetics to a few of the countries in the area. They have cattle, and probably very
good cattle, but the importation of genetics, especially if they are adapted to
their climatic conditions, speeds up selection response. Instead of taking years to
improve the type, the adapted genetics of the type are included in the crossbred.

I almost went to India in 1990, I wish I had. I would still love to see where
Bos indicus cattle came from to the New World. I know that the site of the first
Bos indicus was probably farther west, towards Iran or maybe Egypt but I think
India might be a slightly safer destination for now. I will make my first trip to
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the African continent in April, to attend the 14th World Brah-
man Congress in Parys, South Africa. I have had opportunities to
go to Iraq (as an Extension specialist), Egypt and Botswana but
just couldn’t fit the schedule. I know that is a long way south of
the probable origination of Bos indicus but I am sure I will see a
lot of Brahman cattle and most likely Eared crosses.

I haven’t been around the world as much as some of my col-
leagues but I have travelled quite a bit and had a chance to visit,
look and ask questions. Whenever I visit with cattle producers
from some of these tropical countries they are very interested in
what our breeds, especially our Eared breeds, are doing to im-
prove, promote and market their beef and their catde. A few
months ago, a group came up from Brazil and I got a chance
to meet with them at Graham Land and Cattle Co. Feedyard
in Gonzales, Texas. They didn’t ask about CAB, they were in-
terested in what sort of research the different Eared breeds were
doing in carcass, what EPDs were they calculating, did they use
genomic information (and include it in their EPD calculation),
how were they marketing their cattle and what types of producer
educational programs did they conduct. We gave them an EAR-
FUL! o3
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- Chris Heptinstall, SALACOA Valley Farms
Fairmount, Georgia

Tell us about your Sweet Success

on www.sweetlix.com for a chance to be in the
SWEETLIX® advertising campaign
and other prizes!

WWW.SWEETLIX.COM S tl
1-87-SWEETLIX ’ : UVEM!EEENT!XW

10| MARCH 2014 THE EAR




He‘rd Reductlo Sale

11:00 a.m - April 26, 2014

Cullman Stockyards ® Cullman, AL
(1-65 EXIT 310, Hwy 157)

‘ . : Bred Females Sell!
Pairs ® Bred & Open Heifers . }  Calving Fall 2014

. Bred to Hatchet
H °
erd Slres ShO Prsects & Hatchetman

Breeding Age & Herd Sire
Prospects Sell!

30 Open Heifers SeII!

HOTEL INFORMATION:
Holiday Inn Express 256-736-1906
Best Western 256-737-5009
Econo Lodge 256-734-0122

Ask for “Cullman Stockyards Rate”

5251 Co. Rd. 601, Hanceville, AL 35077
W www.tinneyfarms.com .D.Eﬂgf.@ﬂ
Darren Richmo

Arlin Taylor
Tinney Farms Manager
256-507-3838

Contact'Arlin Taylor or'any of the
consultants for sale information.
Contact Darren Richmond for. catalog requests.

Richmond Marketing Services, Inc.
423-364-9281

Email: djrichmd@aol.com SALE CONSULTANTS: Email: arlin.taylor@bhamfast.com
Bill Lundberg Gene McCarter Darrell Pitchford David Alderson
479-880-6217 662-665-4911 903-388-2288 931-682-2527
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EMBRYO AND SEMEN ONLINE SALE
MARCH 46, 2014
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Sale opens Tuesday March 4th at 8:00 AH and closes Thursday March 6th at 6:00 PM.

For your con vemence we will have computers set up for bidding located at me Housfau
Internafional Show. Please visit the Heritage (attle display, The Brahman Journal dlsp lar ar
the Sexing Technology display. Vi
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SATURDAY, MARCH 22" @ 11:00 AM
LAVACA COUNTY EXPOSITION CENTER
. HALLETTSVILLE, TEXAS

COpoler, M%&
Corme out andl see e
fessg on Sehsdy

THE CATTLE OF CORPORRON ACRES AND DOS BROS RANCH ARE KNOWN = 224{
FOR THEIR EFFICIENCY, FERTILITY AND THE EXTRA PROFITS FROM THEIR
REMARKABLE ABILITY TO EXCEL IN GAIN.

CORPORRON 0s
ACRES FEZBnE?\S

_ Jim Corporron Rodney & Barbara Corporron  Jessie Mendel £
3148 County Road 229  Schulenburg, Texas 78956 528 County Road 223 « Schulenburg, Texas 78956 Operations Manager, = 5
579-562-2405 = Cell 979-561-7185 « Email: jim@corpacres.com T13-724-1263 979-561-7103 N

www.CORPORRONACRES-DOSBROSRANCH.com:
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TIIIIIEV Farms Hanceville, Alabama

By Micky Burch

TF HATCHET 150:

A National Champion in 1998,
has since became the bull

of the decade. Producing
multiple National Champions,
four National Get of Sires and
SGBI Sire ofthe Year

kPR TR

Estabhshed in 1980 Tmney Farms is at home
in Hanceville, Ala., about 45 miles north of
Birmingham. Its founder, Howard Tinney, at-
tended the University of Alabama and became
a successful businessman, creating Birmingham
Fastener, a manufacturer and distributor of
fasteners for structural steel fabrication; metal
building manufacturers; transportation; water
works and utilities; original equipment manu-
facturers; construction; maintenance, repairs
and operations; and more. Today, Birmingham
Fastener operates the highest volume distribu-
tion center of nuts and bolts, and standard fas-

teners in the U.S.
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Alongside building his manufacturing business, Howard also put his
passion and efforts into breeding Santa Gertrudis cattle. Also in 1980,
he began to put together an outstanding group of cattle from breeders
throughout the country. He searched in the southeast, and expanded his
pursuit for the best genetics into Texas. One of Tinney Farms first herd
sires was Bosque 8/5, a bull Howard purchased from El Colina Ranch-
es of Sutherland Springs, Texas, and Chapparosa 259 from Chaparrosa
Ranch, La Pryor, Texas. These two herd sires were the building blocks that
started the Tinney Farms cow herd.

In the early 1990s, Howard had a vision the show ring could be used as
a great marketing tool, and soon after the run of Tinney Farms national
champions began with Hammer 860 and Miss Reno 044 in 1992. Not
long after that, in 1998, Tinney Farms bred and raised its first national
champion bull, Hatchet 150, who would become one of the Santa Ger-
trudis breed’s all-time great herd sires. Additional Tinney Farms national
champions include Overdrive, Sombrero, Hanna Montana and a run of
three consecutive Tinney-bred national champion bulls from 2010 to
2012: Sledge, Hatchetman and Ranger. Tinney Farms genetics are also
very prevalent in the SGBI junior program where they’ve raised three Na-
tional Junior Santa Gertrudis Heifer Show grand champions, in addition
to many other winners carrying Tinney Farms genetics.



Given their strong show ring presence, it’s no wonder Tinney Farms
has earned the SGBI Breeder & Exhibitor Award multiple times, and
are the winners of many SGBI High Point Awards. Still, Tinney Farms

success goes beyond the show ring. Several winners in the performance
arena have been produced by Tinney Farms, including many gain test
and ranch-to-rail awards for highest average daily gain and feed efficiency.
Along with show ring and performance cattle involvement, Howard was
also very active in SGBI breed association activities, including serving
multiple terms as an SGBI board member, as the Shows & Exhibits Com-
mittee Chairman and as SGBI president in 2006-2007. He’s also a past
president of the Alabama Cattleman’s Association. To top their list of
accolades, in 2007 Tinney Farms was named the Alabama Beef Cattle
Improvement Association Purebred Breeder of the Year.

In an effort to promote the Santa Gertrudis breed, Tinney Farms
served as one of the founding members of the Alabama Connection Sale
that celebrated its 25th anniversary in 2013. From its conception, this
sale has been one of the premier Santa Gertrudis sales in the U.S. because
each consignor offers their best and stands behind their product. Every
year, some of the breed’s highest selling lots are sold here, and numerous
national show winners have
been purchased through the
Alabama Connection Sale.
Through this sale and other
marketing outlets, Tinney
Farms has established itself
as a staple for many com-
mercial breeders through-
out the southeast, serving as

» e @;{.

a reliable source for Santa Gertrudis bulls and females as the foundation
for their crossbred herds and Star Five programs.

Another example of Howard’s entrepreneurial spirit can be seen in
Stouts Mountain Ranch, a premier white tail deer hunting destination
in the southeast. Howard’s son Brad has had a major role in its growth,
along with ranch manager Rodney Floyd.

More than 30 years ago, Tinney Farms began as a passion and vision
that, through hard work, a great marketing plan and superior manage-
ment, today is one of the top Santa Gertrudis herds in the country. Even
with Howard’s untimely death in the spring of 2013, Tinney Farms con-
tinues on with the same passion that Howard had. His wife Retha, son
Brad, his wife Sloan and their family, along with farm manager Arlin
Taylor and employees Adam Seckfort, and Louis and Stoney Garcia, plan
to continue the great program that Howard built. Howard loved his red
cows, and the cattle family that grew each time he met a new breeder.
Once you drove through the front gate at Tinney Farms, you weren’t
a stranger — you were his friend and were treated with great Southern
Hospitality. Tinney Farms invites you to visit — the gate is wide open. #

-l;'. ;l;r =
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Plctured L-R: Delmo Payne, Leroy Chaney, Dennis Jones, Brad Tinney, Retha Tmney, e

Hoover Case, Arlin Taylor, Brent Shaw, Bill Lund;l?_erg, Charles Sandlin




WITH THE RIGHT TOOLS,
ANYTHING IS POSSIBLE

IN VITRO FERTILIZATION ¢ EMBRYO TRANSFER ¢ SEXED SEMEN
RECIPIENT OPTIONS e VIAGEN CLONING TECHNOLOGY
FRESH SHIP PROGRAM e LIVE CALF PROGRAM

When you equip yourself with tools from Trans Ova Genetics’ industry-
leading reproductive toolbox, the possibilities to multiply your success
are endless. Tailor our services to your needs and you’ll understand
why multiplying the success of your herd only requires the right toals.

HERDQUARTERS

Sioux Center, lowa
800.999.3586

Centerville, Texas
866.924.4586

Chillicothe, Missouri
800.372.3586

Boonshoro, Maryland
866.774.3162

SATELLITE CENTERS

Arkansas e California ¢ lllinois ¢ Indiana ¢ lowa ¢ Kentucky
Nebraska ¢ New York ° Ohio ¢ Oklahoma ¢ South Dakota ¢ Wisconsin

WWw.transova.com genetics
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MAKING THE BREED BETTER

YOUR SINGLE SOURCE FOR BRANGUS AND ULTRABLACK

SANTA ROSA RANCH

WWW.SRRTEXAS.COM

POWERSOURCE [ R10227219
. lflugtdu son with p::-u'rr|‘|mm.
wuighh. measures and gunutiu
predictors.

- Powerlully constructed, perfect
moving, long hipped.

- Phenomenal blend of ribeye,
m 1r|ﬁ|mg_. gain: ﬂulit_j. & maternal
value,
« Danor dam is pd.'rﬂ:u:t uddered, ideal
size & easy ﬂwk‘hjng.
. Useto add ].H_’E'tll.}l‘lll.lih_'l..'. milk,
scrotal, REA, IMT volume & capacity.

Bull Development
Replacement Females
Semen & Embryo Sales
Weaned Lf&l“’rugmm
Commercial Steers & Heifers|:

3| underline.

CROCKETT, TEXAS 0 9 36 624 2333 OINPOLﬂSRRTtXAS COM

HIGH PROFILE | R10126652
Big time performance sire — has

consistently ranked in the top 10

Brangus bulls for the past 3 years.

- 2] bull in the breed for REA & =7 for

IMFE.

<25 bull in the breed for WW and #12

for YW,

- O the charts when you combine

REA and IMF,

- Usetoadd pq:rllurmam_'l:. REA,

IMF, ﬂt.'uhir'lg ability & to clean up

BIENVENIDOS Y BEM-VINDOS AMIGOS!
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\April 12th « Bo
SELLING SANTA GERT!

e '--uu'ujﬁcrrn'r GCANNDN

RED DOC I}IHEH samms
ALL BULLS GRADED, GAIN TESTED, REGISTERED & FERTILITY TESTED.
Centralized group delivery available,
Contact us to find a location near you.

ALSO SELLING A CHOICE SET
OF BRED FEMALES SALE DAY!
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Il Sale

saue, NM e 1:00 pm
RUDIS &

-u-L

CITE st

e
RED DOCSANCHO 2277
SALE DAY NUMBERS: HOSTING HOTEL:
Adolfo Sanchez (505)507-2898 Holiday Inn, Belen, NM
Scooter Sanchez (505)980-5093 (505)861-5000
Emilio Sanchez (505)507-7781 Room Block: Red Doc Farm

Bill Lundberg (479)880-6217
Larry Garza (956)206-1244
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By Jackie an  Animal Nutritionist
erley Blocl{'()peratlons

Now that spring is upon us, many cattle producers are
in the midst of calving. That means that breeding season
is just around the corner. Now is the time to start thinking
about the coming breeding season. Much focus is placed
on the importance of proper cow nutrition for successful
breeding and conception, but too often the needs of the
bull are ignored. The bull stands in the unique position
of being responsible for 50% of the reproductive success
of your herd. Bulls are like athletes getting ready for the
big game — lots of prep time for one brief but critically
important performance.

AN OVERVIEW OF MALE REPRODUCTION

Unlike the cow that is born with every egg (ova) she will ever ovulate in
her life, the bull constantly manufactures sperm from the time of puberty
until death. Sperm production takes place in the testes in a continuous cycle.
Then once the sperm leave the testes, they undergo a period of maturation in
the epididymis (an organ located next to the testis in the scrotum) prior to
ejaculation. This entire cycle takes roughly 60 days from the initial creation
of sperm from germ cells on up to the ejaculation of semen. What this means
in a nutshell is that the health and nutritional status of a bull for up to 60
days prior to breeding will affect the quality of the semen ejaculated today.
What this also means is that fertility in a bull is ever changing. Just because
he was fertile last year doesn’t mean that he will automatically still be fertile
today. Because sperm production is a continuous process, nutrition is critical
to maintain peak fertility.
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HOW DOES NUTRITION AFFECT MALE REPRODUCTION?

Bull nutrition is vital since propetly fed bulls are able to cover more cows
with a better success rate. It is vital that steps are taken to assure that their
nutritional needs are being met for optimum fertility.

Energy. Energy is important in that it directly affects his level of activity
and willingness to seek out females in heat. It is extremely important that
bulls be in good body condition without being too fat upon entering the
breeding season. It is not uncommon for a good bull to lose weight during
breeding. A mature bull fed a low-energy diet for prolonged periods will suf-
fer loss of libido and testosterone production much earlier than loss of semen
quality. Energy is particularly important in the diet of young, growing bulls
in that they not only have to support the activity involved in breeding, but
also maintain their own growth all while going through a period of reduced
feed intake. Immature bulls fed an energy deficient diet will display retarded
sexual development and delayed puberty. While effects of an energy deficient
diet can be corrected in mature bulls, in young bulls the damage can often
be permanent.

Protein. Adequate protein is needed to maintain body condition in an
active bull as well as to support growth in young bulls as mentioned above.
There is also a protein component in seminal fluids and spermatozoal pro-
teins in the form of enzymes are critical for sperm motility and the pen-
etration and fertilization of the egg. Protein deficiency affects young bulls
more than mature bulls. Young bulls on a protein-deficient diet will display
decreased libido and poor semen characteristics.

Minerals. While proper levels of all minerals are important to bull health
and production, two key minerals with a direct effect on bull fertility are cop-



per and zinc. Copper deficiency has been identified as a serious problem in
grazing cattle. Bulls that are deficient in copper may have reduced libido and
poor semen quality. If the deficiency is severe, the bull can become sterile due
to damaged testicular tissue. High levels of dietary sulfur, iron and molyb-
denum exaggerate the problem. Many soil types are deficient in copper and
high in antagonists. Additionally, endophyte found in fescue forages binds
with copper making it unavailable for use by the bull.

Zinc nutrition is also of vital importance for the development and main-
tenance of testicular tissue. Research2 has shown that bulls receiving sup-
plemental zinc will produce more and better quality semen than bulls that
are not supplemented. Either organic or inorganic forms of zinc produced
positive results in terms of semen volume, sperm concentration, percent live
sperm and sperm motility. But it was found that bulls receiving organic zinc
displayed higher numbers of sperm per ejaculate and better motility com-
pared to those receiving inorganic zinc sulfate. Zinc deficiency also results in
reduced vitamin A utilization and signs of vitamin A deficiency may be seen
even though adequate levels of vitamin A are present in the diet.

Vitamins. Vitamin A deficiency leads to testicular degeneration in all farm
animals. This effect is believed to be caused by a suppression of the release of
hormones needed for testicular maintenance. Bulls experiencing vitamin A
deficiency produce fewer total sperm and a greater percentage of abnormal
sperm, all of which contribute to infertility problems.

Table 1: Nutritional Requirements of Bulls at Maintenance and
Regaining Body Condition.

SUGGESTIONS FOR A SUCCESSFUL BREEDING SEASON

Starting at least 60 days prior to your anticipated breeding season, place
bulls on a higher plain of nutrition, making sure to meet their energy, pro-
tein, mineral and vitamin needs. For optimum performance, you may want
to consider organic mineral sources for optimum mineral bioavailability dur-
ing this window of high nutrition (60 days prior to breeding and throughout
the breeding season).

Cattle producers should consider one of the SWEETLIX® CopperHead”
line of mineral supplement products. All CopperHead® supplement products
deliver enhanced levels of copper and zinc, as well other essential minerals
and vitamins. All minerals in the CopperHead® line of mineral supplements
contain organic forms of zinc, copper, manganese and cobalt for optimum
bioavailability. SWEETLIX® CopperHead” minerals are highly palatable
and provide consistent intake. SWEETLIX® CopperHead® supplements also
have the added advantage of RainBloc® for improved resistance to moisture
resulting in less problems/waste associated with “caking”. Call 1-87SWEET-
LIX, visit www.sweetlix.com or like us on Facebook to learn more about how
SWEETLIX® CopperHead® Minerals can work for you.

The key is to SUPPLEMENT NOW! The process of spermatozoa for-
mation and maturation takes roughly 60 days in the bull. Therefore, what
you feed your bull TODAY will affect the quality of his breeding effort 2
MONTHS from now! «

2Effect of different levels and sources of zinc supplementation on quantitative and qualitative
semen attributes and serum testosterone level in crossbred cattle (Bos indicus X Bos taurus)
bulls. N. Kumar, et. al. Reprod. Nutr. Dev. 46 (2006) 663-675.

1300 1.0 28.2 14.2 (56) 19(7.5) 93 347 45,000
1700 0.0 30.8 13.4(48) 1.9(6.8) 101 378 49,000
2100 0.0 36.1 15.7 (48) 2.2(6.8) 119 444 58,000

Mineral values represent an average of a range of requirement levels. Mineral requirements are aff
levels.

Beefmaster

has taken note of our outstanding breed. In the winter 2013 issue of the The
Progressive Farmer not only one but two Beefmaster breeders were featured
with fantastic articles. These two articles have been featured on the the DTN/
The Progressive Farmer website and in the digital version of the winter 2013

issue magazine.

ected by a variety of dietary, environmental and animal factors that can increase requirement

Oou Oor anotl D as D

is featured in a magazine, newspa-
per or on a website for your cattle
operation utilizing the Beefmaster breed, please let BBU
emailing us at jstephens@beefmasters.org.

-

11«

Fax: 979/828-5532

Your ad could be here!

Call us to find out how.
Phone: 979/219-4599

www.theearmagazine.com

The new industry standard for Bos indicus.
Advertising Sales:

Mark Cowan: 903/495-4522, markc@amscattle.com
Richard Hood: 979/224-6150, richardh@amscattle.com
Trey Kirkpatrick: 979/324-5518, treyk@amscattle.com
Brad Wright: 979/219-4599, bradw@amscattle.com
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These sell along with more consignments from Clover Ranch
at each of these spring sales. Please contact us for mare
information or request your catalog today!
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Houston Livestock Show and Rodeo Events
Join the United Braford Breeders at the Houston Livestock Show and Rodeo

March 6th — 9th for a host of events. For a full schedule of Braford events,
go to our website: Brafords.org and look under “Shows”. The International
Braford Sale will be held on March 7th at 5:30 p.m. and selling high quality
Braford lots. The HLSR is also home of the National Braford Show. Be sure

Brahman

2014 ABBA Board of Directors Election Results Announced

The ABBA Board of Director’s Election ballots have been counted and the
results are in. Congratulations to all of the newly elected ABBA Board of
Directors.

Area 1
Jim Bob Trant, Anderson, TX — term expires March, 2015
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SALACOA VALLEY FARMS

Custamcr Appreciation Sale | March 2z2nd

Oskar Juarez and Pepe Medina
Marietta, GA
pepemedina@sunsetconcrete.com
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to join us as we select the 2014
National Champion Bull and Fe-
male. For more information on
this, and learning Braford cattle or becoming a member of the UBB, contact
us! ubb@brafords.org

Kenneth Allen, Beaumont, TX
— term expires March, 2016
Ernest Cannon, Madisonville, TX — term expires March 2016

Area 2
Terry Novak, Danbury, TX — term expires March 2015
Continued on page 24 W
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2013 IVPCAS sale.

She is a daughter of the

SELLING AT THE

PRODUCTIONS SALE:

MS CRC CSONKA 263U
She is a matemnal sister to
the popular and powerful Al
sire CRC Landau 263%2.
She is also a full sister to the
$29,000 Ms CRC Csonka -
263U3 female that sold in the

TBF MS BRAGG 40672
breed's #2 ranked REA trait

leader, Bragg, who is also
the 8th ranked YW and 11th '3'-’

SELLING at
SALACOA VALLEY
FARMS CUSTOMER

APPRECIATION SALE [ =

MARCH 22

CCC MS. GRIESE 541048
She could be the best Griese
daughter in the breed. She posts
EPDs ranking in the breed’s top
10% Milk, 15% REA, 20% IMF
and top 25% BW. We are currently
flushing her to Atlanta and she sells
open and ready to flush for her new

OWner. &

MS BRINKS NEW ERA 468P23
a granddaughter of 468G15 out of

the #8 ranking cow in the breed for |
REA.

s\ ranked WW trait leader.

255" CUSTOMER APPRECIATION SALE

MARCH 6, 2014 | 6:00PM

merican i S
arketing DVAuction
rvices ST

BAarieting Siavrias Geaenin

IDEAL

PRODUCTIONS
TON LIVESTOCK SHOW, CROWNE PLAZA HOTEL
ORE INFORMATION VISIT WWW.AMSCATTLE.COM
BE AN ALL VIDEO SALE. SALE CATALOGS WILL BE

" MAILED BY REQUEST ONLY.
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Continued from page 22.
Carl Lambert, Hempstead, TX - term expires March 2016
Gerald Young, Katy, TX — term expires March 2016

Area 3

John Coleman Locke, Hungerford, TX — term expires March 2015
Wade Watkins, Ganado, TX — term expires March 2015

Brandon Cutrer, Boling, TX — term expires March 2015

Steve Hudgins, Hungerford, TX — term expires March 2015

Dean Burkhardt, Schulenburg, TX — term expires March 2015
Rachel Cutrer, Wharton, TX —term expires March 2016

J.D. Sartwelle, Jr., Sealy, TX — term expires March 2016

Area 4

Rudy Rios, Hondo, TX — term expires March 2015

David Domsch, Poteet, TX — term expires March 2015

Glenn Ruschhaupt, George West, TX — term expires March 2015
Arnold Saunders, Devine, TX — term expires March 2016

Wes Schneider, Boerne, TX — term expires March 2016

Area 6

Billie Farris, Normangee, TX — term expires March 2015
Shirley Watts, Frost, TX — term expires March 2015
Steamer Swaner, Waco, TX — term expires March 2015
Patricia Collins, Chilton, TX — term expires March 2015
Buddy Bailey, Riesel, TX — term expires March 2016
Sara Allen Lindley, - term expires March 2016

Todd Smith, Henderson, TX - term expires March 2016

SAN ANTONIO, TX - The discussion of genetic defects has been ongoing
in the Angus breed and others for the past five years or more. Most recently,
Brangus and other breeds have joined in on this debate with the discovery of
the genetic disorder called developmental duplication (DD).

It is important to note that DD testing, to date, has rendered a very low oc-
currence of the condition in our Brangus population. Ultimately, members
will be able to manage this condition and others with a sound DNA testing
policy and a well thought out breeding program. Therefore, the International
Brangus Breeders Association (IBBA) Board of Directors has adopted a new
genetic disorder testing policy to aid breeders and members in this process.
The policy is summarized below:

1. The Executive Vice-President will contact Zoetis and at least one other
genomic company to form an agreement for genetic testing of all genetic
conditions that could impact Brangus cattle. The agreement will:
¢ Allow IBBA members to order test kits (blood cards, hair cards, purple
top tubes, tissue cards, etc. and all paper work) directly from the ge-
nomic companies’ websites (and linked from the IBBA website).
e Allow for direct shipment of DNA samples from individual IBBA
members to the genomics company.
¢ Allow all test results to be sent from the genomics company directly to
the IBBA office and copied to the member submitting the samples for
testing,.
¢ Require the genomics company to send all results on a timely basis to
IBBA staff for daily entry into the database.
¢ Require the notation of current genetic condition status in the IBBA
system as is currently done with known Angus issues in the pedigrees in
24
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Brangus Board Approves Genetic Disorder Testing Policy

Area 7

Samuel C. Duplantis, Erath, LA — term expires March 2015
Craig Fontenot, Ville Platte, LA — term expires March 2015
David Miller, Ville Platte, LA - term expires 2015

Pat Cone, Choudrant, LA — term expires March 2016
Jason Smith, Maringouin, LA — term expires March 2016
Scott Esthay, Kaplan, LA — term expires March 2016

Area 8

George Kempfer, St. Cloud, FL — term expires March 2015
Larry Barthle, San Antonio, FL — term expires March 2016
Larry Ford, Greenwood, FL - term expires March 2016

Area 11
Dr. Robert Barlow, Mathews, AL — term expires March 2015
Bill Nettles, Summit, MS — term expires March 2016

Area 12
Myra Neal Morrison, Rockwell, NC — term expires March 2016

Area 13
Steve Wilkins, Ozona, TX - term expires March 2015
Ricky Hammonds, Idabel, OK — term expires March 2016

Area 15
Loren Pratt, Maricopa, AZ — term expires March 2016

our database.

2. The IBBA staff will perform a
query of the database to determine pedigrees with potential genetic condi-
tion carrier animals linked to known Angus and Brangus carrier animals for
Developmental Duplication (DD), Arthrogryposis Multiplex (AM), Neuro-
pathic Hydrocephalus (NH), Contractural Arachnodactyly (CA), Osteope-
trosis (OS), and other known genetic conditions with available DNA tests.

3. The top 50 to 100 Brangus, Red Brangus, Ultrablack and/or Ultrared
candidate sires and/or dams for the above mentioned genetic conditions will
be identified and tested for such conditions. Owners of the selected animal(s)
will pay for the genetic testing of their animal(s). If a candidate animal is
owned by a non-IBBA member, IBBA will pay for the test(s).

4. All DNA tested animals and potential carrier animals will have notation
included in the IBBA database using the following protocol:

* The phrase “potential carrier” will refer to a genetic defect mutation
(DD, AM, NH, CA and OS) and is used to refer to animals that are
deemed impacted animals due to confirmed carriers of such genetic de-
fects in their pedigree.

¢ All recorded animals with impacted genetics shall remain recorded (reg-
istered, certified, appendix, Ultrablack, Ultrared, etc).

* All progeny of identified carrier animals can be recorded without sub-
mitting to DNA testing if they do not become an Al sire or donor dam.

¢ All animals used as an Al sire or donor dam that have been identified as
a potential carrier (impacted genetics) for any defect will be required to

be tested for such defect. Continued on page 26 W
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100+ REGISTERED BRANGUS FEMALES
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DOGUET’S DIAMOND D RANCH SALE FACILITY, POTEET, TX

FRIDAY APRIL 11, 2014 SATURDAY APRIL 12, 2014
6:30pm: Doguet’s Diamond D Ranch Elite Heifer Sale 10:30am: “Texas Best” Brangus and
6-10 head of “Elite Brangus Show heifer” Prospects. Red Brangus Female Sale
7:30pm: Doguet’s Diamond D Ranch Crawfish Boil 100+ Registered Brangus and Red Brangus Females
(ALL YOU CAN EAT) Lunch immediately following sale.
imerican
arketing Duamond@kanch
rVIces Registered & Commercial Brangus
Marketing Superior Genetics.
Mark Cowan | markc@amscattle.com | 903-495-4522
Trey Kirkpatrick | treyk@amscatile.com | 979-324-5518 DVAuction
Richard Hood | richardh@amscattle.com | 979-224-6150 Broadcasting Real-Time Auctions
Brad Wright | bradw@amscattle.com | 979-219-4599
www.amscattle.com
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Continued from page 24.

e All animals with impacted animal pedigrees will have the below no-
tation on each recording certificate, listed on individual animal detail
page on IBBA website, and be required to have same notation in any
sale catalog, printed material, electronic information, etc. where animal
has name, number, pedigree, part of pedigree, picture, etc.

This animal has one or more ancestors genetically tested and identified to carry
the genetic condition Developmental Duplication (DD) (or fill in the blank for

other genetic conditions).

* Once an animal with impacted genetics is tested for DD, AM, NH, CA
or OS, the above mentioned notation will be deleted from the record-
ing certificates, animal detail page on IBBA website, any and all other
areas of former notation, and replaced as follows depending upon tested
status:

* Genetic Condition Status Designation Codes.

DDPC, AMPC, NHPC, CAPC & OSPC

Animal that hasn't been tested for the
genetic condition but has known carriers
in pedigree

Animal tested FREE of the genetic
condition

DDF, AMF, NHF, CAF & OSF

DDC, AMD, NHC, CAC & 0SC Animal tested as a CARRIER (one coy of

the defective allele)

DDA, AMA, NHA, CAA & 0SA Animal tested as AFFECTED and carrying

two copies of the defective allele

Brangus Association Elects New Board Members

SAN ANTONIO, TX (Jan. 27, 2014) - The International Brangus Breeders
Association (IBBA) recently elected four new directors to serve a three-year
term on the IBBA Board of Directors. The directors will be officially inducted
at the IBBA business meeting March 6, 2014, in Houston, Texas.

The new members of the board include:

Area 2: Bill Davis, owner and operator of Chimney Rock Cattle Co. along
with his wife, Gail, in Concord, Ark. Having never owned any brand of cattle
other than Brangus, Bill is very familiar with both the purebred and commer-
cial aspects of the breed. Bill said the cattle industry is in the middle of record
setting times, and no other breed has more potential for growth than Brangus.

Area 3: Cody Gariss was clected to serve a second term in area three. Gariss is
a third generation cattleman and co-owns and operates his family’s diversified
cattle operation in Lamar, Mo. The Gariss Ranch consists of approximately 50
registered Brangus cows, more than 400 commercial Brangus females, and, in
addition, markets nearly 1,000 yearlings annually. Gariss graduated with hon-
ors from Missouri State University in 2005 with a degree in Animal Science.

Area 7: Mike Kammerer, along with his wife, Judy, own and operate Red
Bird Meadows in Montgomery County, Texas. Mike has a passion for the
cattle industry that stems from his involvement as a young man with one
of the largest registered Angus and quarter horse ranches in Colorado. He
spent all of his spare time at the ranch learning as much as he could about the
operation while cultivating a dream of one day owning his own cattle ranch.
Kammerer purchased his first registered Brangus cattle in 2001 and has grown
the herd substantially since then both in numbers and quality.

Area 11: Edward “Eddy” Roberts was raised on the family farm in the Su-
wanee River Valley in northern Florida where his great grandfather settled
in the early 1860s, only three miles from where Roberts and his wife, Mary,
currently reside. The farm became a family operated business in 1972 and
W.E.T. Farms was established, representing each stakeholder in its name, Wal-
ter, Eddy and Ted. Roberts is now the sole survivor and operator of the farm.
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e Any animal that will be used as an Al sire or donor dam with known
impacted genetics will require testing and then identified with above
notation regardless of tested and known free pedigrees.

* Any animal that has been previously tested of other known genetic con-
ditions will have those notations listed beside animals recorded name/
registration number.

¢ Any animal tested as a carrier animal or affected animal can be retested
at a second lab to confirm first test results.

5. The above mentioned policies go into effect for IBBA membership begin-
ning February 1, 2014. In the meantime IBBA urges all public sales to initi-
ate testing policies so that potential buyers and new members can be made
aware of impacted genetics in the sale offerings.

6. An effort to educate and inform the membership on various genetic con-
ditions will be initiated and incorporated in the Brangus Journal and IBBA
website.

Bemuse we want t()
hEAR from
YOU, and so do Your

customers

Call us to find out how.
Advertising Sales:
Mark Cowan: 903/495-4522, markc@amscattle.com
Richard Hood: 979/224-6150, richardh@amscattle.com
Trey Kirkpatrick: 979/324-5518, treyk@amscattle.com
Brad Wright: 979/219-4599, bradw@amscattle.com
Fax: 979/828-5532
www.theearmagazine.com

Over 8000 cattlemen & cattlewomen read
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Eniecka Erang Ray and Karen Westall, Owners

1818 Arabela Road * Arabela, NM 88351
i Ray Westall 575-361-2070
www.brinksbra ngus.com Tate Pruett, Ranch Manager, 575-365-6356
taterfire@hotmail.com
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2014 First Quarter EPDs Released

Santa Gertrudis Breeders International released the breed’s first quarter EPDs
on January 1, 2014. Myers Farms 306/6 was the breed’s Proven Sire Trait
Leader for Birth Weights with a -6.3 EPD. Briggs 031/6 topped the Proven
Sire Trait Leaders List with a Weaning Weight EPD of 40.6. The Yearling
Weight leader on the Proven Sire List is SCC Grid Maker 820. Grid Maker

recorded an YW EPD of 37.9. KR
N 6/5 sits at the top of the Milk
leader list with a 20.1 EPD and
KR 410/08 leads proven sires in carcass traits.

SGBI Foreign Marketing Committee Announces Sale to Kazakhstan

Robert Silva, SGBI Foreign Marketing Co-chair, has announced the pending
sale of 500 units of semen to the Kazakhstan Santa Gertrudis Association.

63rd Annual Membershig Meeting
The 63rd Annual SGBI Membership Meeting will be held March 27th —

29th, 2014 in Branson, Missouri. Producing Profitable Seedstock for the
Commercial Cattlemen will be the focus of the annual event. Educational
sessions will include Order Buying 101 with Dr. Frank Brazle, Cattle Buyer
and KUS Professor Emeritus. Brazle will comment about his approach to
filling calf orders and determining animal value. Circle A Angus Ranch Gen-
eral Manager Mark Akin will share tips with SGBI members on building

2014 Membership Renewals and Herd Inventories

The 2014 membership renewal forms and herd inventories have been mailed
to SGBI members according to Registration and Member Services Special-

This announcement follows a visit in late 2013 from a delegation of Santa
Gertrudis Breeders from the Eastern European nation.

and maintaining a successful commercial bull marketing program. The edu-
cational sessions will wrap-up with Mike Armitage of Armitage Livestock a
marketing company that sells primarily bred cows and heifers. Armitage will
discuss strategies designed to assist SGBI Members in capturing a larger share
of the commercial female market. In addition to the educational sessions, the
association will hold its spring committee meetings, Board of Director meet-
ing, membership meeting, and recognize the 2014 Hall of Fame inductees.

ist Diana Ruiz. SGBI is asking that members complete the documents and
return to PO. Box 1257, Kingsville, Texas 78364 prior to April 1, 2014.

Industuy News - - - - — .
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AgriLife Research Study: Efficient Cattle Operations Lower Greenhouse Gas Emissions

VERNON - Direct linkages can be found between farm efficiency and car-
bon emissions and sequestration, according to “Factors Affecting Cow-Calf
Herd Performance and Greenhouse Gas Emissions,” a Texas A&M AgriLife
Research paper recently published in the Journal of Agricultural and Re-
source Economics.

Conducting the study were economist Dr. Seong Park, postdoctoral research
associate Dr. Tong Wang and rangeland ecologist Dr. Richard Teague, all
with AgriLife Research at Vernon; Stan Bevers, Texas A&M Agrilife Ex-
tension Service economist, Vernon; and Jaesung Cho, research fellow at the
Korea Rural Economic Institute.

Funding for this study was provided by a U.S. Department of Agriculture
National Institute of Food and Agriculture grant.

This paper provides the first study on the relationship between cow-calf farm
efficiency and environmental consequences as indicated by net greenhouse
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gas emission, Park said. Results suggest that for the cow-calf industry, pursu-
ing farm efficiency aligns with environmental protection goals.

“We found that carbon emissions per unit of output decrease as farm ef-
ficiency increases,” Wang said. “Higher carbon sequestration occurs on farms
that are more technically efficient as a result of more acres allocated to each
breeding cow.”

The greatest net carbon sequestration was found for the two most technically
efficient groups — those that managed the age of weaning, cost of pasture
improvement and purchased feed, etc. the best. This indicates that pursuing
technical efficiency will not compromise environmental quality, she said.

Park said the Rolling Plains’ beef cattle industry is inherently risky due to
frequent drought conditions, volatile cattle prices and rising input costs.

In the face of these challenges, the Beef Cow-Calf Standardized Perfor-



mance Analysis data have been developed. This ana-
lytical tool helps farmers and ranchers identify their
strengths and weaknesses in production and financial
performance, Bevers said.

Based on the Standardized Performance Analysis data,
the study found the factors promoting higher herd
productivity included machinery investment, pas-
ture-quality improvement and protein supplements.
In contrast, herd productivity is compromised by a
longer breeding season, percentage of hired labor and
deviation from the average annual rainfall.

“Interestingly, the more technically efficient farms
tend to emit fewer greenhouse gas units per unit of
output,” Park said. “For example, net greenhouse gas
emissions are 6.12 and -8.7 pounds of carbon equiva-
lent, respectively, for farms with technical efficiency
below 0.8 and above 0.96.”

The focus of this paper is on output, or pounds
weaned per breeding female, rather than profitability,
he said.

“Future research could investigate whether the incen-
tive to pursue financial proﬁta%ility conflicts with en-
vironmental protection objectives,” Park said. “Future
efforts could also extend the method to model the
link between pursuing efficiency and environmental
protection in other industries, such as cropping, or in
different regions.”

- AgriLife TODAY

- E-Blasts

- Ranch

Cargill’s New Labels Aim for Greater

Transparency

Just a few months after announcing it would label
finely textured beef products, Cargill on Monday un-
veiled a variety of initiatives to help consumers under-
stand what they are eating.

According to the company, consumer research con-
ducted over the past year sparked the changes, which
include more fact-based material online and a pre-
printed QR code on packaging in addition to labeling
efforts.

“Based on dialogue we had with consumers and retail-
ers, Cargill designed these ground beef communica-
tions initiatives to provide information that enhances
consumer awareness about ground beef products re-
garding how they are made and used,” said John Keat-
ing, president of Cargill’s Wichita-based beef business.

Cargill’s ground beef information initiative includes:

e A website for consumers secking information
about ground beef, www.cargillgroundbeef.com.
The site contains a recipe database and educa-
tional resources.

¢ Our Certified ground beef brand. Cargill has re-
freshed this ground beef brand with a new logo
and design elements. Effective Jan. 20, 2014, in the United States, the
packaging will include a QR code pointing to the newly created ground
beef website. Consumers will be able to trace the ground beef they buy
back to Cargill processing facility where it was produced. The packag-
ing will also provide clearer labeling of the ground beef as being “gluten
free,” while also clearly identifying 93% lean ground beef products as
“Lean Ground Beef.”

* Finely Textured Beef. Effective Jan. 20, 2014, all Cargill branded, U.S.
produced 100% ground beef products containing Finely Textured Beef
— both consumer and bulk, including Our Certified brand products —
began rolling out to the marketplace carrying the declaration “Contains
Finely Textured Beef” on the product box end labels. Additionally, Car-
gill's Our Certified brand ground beef chubs will include the printed

declaration on retail packaging.

Cargill developed a dedicated website for its Finely Textured Beef — www.
groundbeefanswers.com. The site contains detailed information and videos
about Finely Textured Beef.
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Customers grew leery of a similar product, Lean Finely Textured Beef, in
March, 2012, when ABC labeled it “pink slime” in a news report. Following
a media frenzy, schools, hospitals and restaurants were cancelling orders and
the LFTB manufacturer, Beef Products Inc., filed for bankruptcy. Later, BPI
sued ABC for defamation.

“More than ever, consumers are interested in how the food they eat is pro-
duced, and we are committed to providing industry leadership with a greater
level of transparency,” Keating added. “We are supplying consumers with
information that should give them complete confidence in the quality, nu-
trition, flavor and affordability of the ground beef they feed their families.
That’s important to them, which makes it important to us, and it is what the
category leader needs to be doing.”

Additional materials are under development for rollout in the months lead-
ing up to the 2014 hamburger-grilling season that traditionally begins with
the Memorial Day holiday weekend in May.

~ Beef Producer
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Merck Releases Intranasal Vaccine for Bacterial Pneumonia

FEB 6, 2014 - Merck Animal Health this week introduced Once PMH IN,
the only intranasal vaccine to deliver dual bacterial pneumonia protection
in healthy beef and dairy cattle, including calves as young as 1 week of age.

The vaccine aids in the control of respiratory disease caused by Mannheimia
haemolytica and in the prevention of disease caused by Pasteurella multocida
— the leading causes of early-onset Bovine Respiratory Disease, Merck says.

BRD costs the U.S. cattle industry an estimated $800 million to $900 mil-
lion annually in medical and treatment expense, reduced animal perfor-
mance and mortality. It’s also the single biggest killer of newly weaned calves,
Merck reports.

“The intranasal administration of Once PMH IN stimulates a strong im-
mune response because vaccine antigens are delivered directly to mucosal
surfaces in the nose — the major sites of immune response in cattle,” said
Rick Sibbel, D.V.M., Merck Animal Health director of beef cattle technical

services.

Merck studies demonstrate young calves given an intranasal administration
of Once PMH IN performed better on body temperature and weight gain

measures when compared to calves given a commercial subcutaneous pasteu-
rella vaccine.

“Calves given Once PMH IN also had a dramatically reduced inflammatory
protein level response, an indicator of infection and inflammation, which can
adversely affect calf performance,” Sibbel explained.

Once PMH IN is a non-adjuvanted formulation with two dosing options
— 1 mL applied in each nostril of the animal or a 2-mL dose delivered in
one nostril. Because there is no vaccine injection site, carcass quality is not
compromised.

While annual revaccination is recommended, the vaccine can be adminis-
tered more frequently, depending on the farm’s risk assessment or if the herd
faces epidemic conditions, Merck notes. As always, consult your herd veteri-
narian for specific guidance.

Once PMH IN is available in 10-dose and 50-dose packages. Merck Animal
Health has developed less invasive cannula and pump-its to assist with vac-
cine delivery, which are available through Merck Animal Health representa-
tives or veterinarians.

~Merck

McDonald’s & Wal-Mart Demand Sustainable Beef - What Does That Really Mean?

JAN 16, 2014 - Last week, when McDonald’s announced it will begin pur-
chasing verifiable sustainable beef in 2016, many in the cattle business won-
dered exactly what McDonald’s meant by “sustainable beef.”

Here’s the catch—nobody knows. And that, says Tom McDonald, is a co-
nundrum.

McDonald is vice president of environmental affairs with JBS Five Rivers
Cattle Feeding and a member the committee overseeing the National Cat-
tlemen’s Beef Association’s (NCBA) beef sustainability assessment project.
Speaking at the Southwest Beef Symposium last week in Clayton, NM, Mc-
Donald told cattlemen that the beef sustainability clock is now ticking in
earnest.

Historically, McDonald says, sustainability in the beef business meant that
your income exceeded your operating expenses and you were able to stay
around for another year. However, consumers change and the world in which
cattlemen now must operate is different.

“You've got Americans who not only want to buy products that work, that
do the job, but that align with their values,” he told cattlemen. “Today, I
think you can safely say that sustainability represents the moral values of each
person or organization representing the term. So that’s where our dilemma
comes in; everybody has their own mental picture of what sustainability
means when it addresses their moral values.”

Up undil last week, there was a lot of conversation about beef sustainability,
but little definite action. That has now changed. “Now we have a deadline. In
2016, McDonald’s is going to purchase verified sustainable beef. They don't
say how much and they don’t give themselves a timeline to have their entire
beef purchases sustainable. But I bet you in 2016, we will have standards and

USDA to Launch “Made In Rural America” Initiative

Today, the President directed his Administration, working through the
White House Rural Council, to lead a new ‘Made in Rural America’ export
and investment initiative. This initiative is charged with bringing together
federal resources to help rural businesses and leaders take advantage of new
investment opportunities and access new customers and markets abroad.

Specifically, the President has instructed his Rural Council - in coordination
with the U.S. Department of Agriculture, the U.S. Department of Com-
merce, the Small Business Administration, the Export-Import Bank, the
Office of the United States Trade Representative, and other agencies - to
commit to connecting more rural businesses of all types to export informa-
tion and assistance through a comprehensive strategy including the following
specific commitments, to be provided over the next nine months:

* Host five “Made in Rural America” regional forums dedicated to promot-
ing rural exports by providing rural leaders and businesses with information
about federal and other resources available to help expand exports. Working
with local partners including the National Association of Counties (NACo),
the Delta Regional Authority, and the Appalachian Regional Commission,
these export—%ocused regional forums will help rural businesses take advan-
tage of new market opportunities by providing training from experienced
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they will have a way to verify them. So the clock starts.”

And McDonald’s isn’t the only major player to start the clock. Last Septem-
ber, Walmart announced it will have an expanded program with a consistent
message and a standard of excellence that will touch at least 50% of the cattle
industry by the close of 2016, McDonald says. This expanded program will
include guidelines on land stewardship, water quality and reduced feed and
manure emissions, he adds. And that’s not all. “They’re also starting a pilot
program that includes environmental criteria. And 15% of their beef supply
will be sourced under this criteria by 2023,” he says.

Fortunately, says Ben Weinheimer, Texas Cattle Feeders Association vice
president, the beef industry, through NCBA’s beef sustainability assessment
project, has a head start on establishing a baseline and a level of improvement
in an exhaustive list of beef sustainability efforts. Based on that assessment,
the beef industry now defines its sustainability as three pillars—financial vi-
ability, environmental stewardship and social equity. Based on the beef indus-
try’s initial assessment, he says the beef industry improved its sustainability
efforts overall by 5% from 2005 to 2011.

So the beef industry has a good story to tell. Weinheimer and McDonald
say that the beef industry has been at the table, telling cattlemen’s story and
defending the beef industry in the many meetings leading up to last week’s
announcement. That effort will now have to shift into road gear.

“So you have McDonald’s and Walmart setting goals that will have to have
standards that will have to be met. And today, we don’t know what those
standards are. So you can understand the level of activity that’s fixing to oc-
cur,” McDonald says.

~ BeefMagazine.com

exporters and federal officials on the basics of exporting, accessing federal
support, and participating in major trade events and trade shows across the
country, as well as overseas trade missions.

* Convene an “Investing in Rural America’ conference later this year to
connect major investors with rural business leaders, high-level government
officials, economic development experts, and other partners. This confer-
ence, hosted by the White House Rural Council in coordination with the
Department of Agriculture and other partners, will promote opportunities
to invest in Rural America by highlighting successful projects in energy; bio-
fuels and bioproducts; infrastructure, from transportation to water systems
to telecommunications; healthcare; manufacturing; and local and regional
food systems.

* Host training sessions to equip local USDA Rural Development staff in all
50 states plus territories with the tools they need to counsel businesses on
export opportunities and resources. The Department of Commerce, through
the Trade Promotion Coordinating Committee, will cross-train USDA Rural
Development staff so they can better deliver support or refer rural businesses
to federal services.



* Provide enhanced export counseling for rural businesses to connect with
foreign buyers through the Department of Commerce’s U.S. Export Assis-
tance Center trade specialists in over 100 domestic locations and in collabo-
ration with the U.S. Department of Agriculture’s field staff.

* Coordinate across the Administration to promote rural-produced goods
and services at trade events including trade missions, buyer programs, trade
shows, and other promotion programs.

* Educate local leaders across the country on the importance of rural exports
in partnership with NACo and through the Trade Promotion Coordinat-

Veterinarian Addresses Proposed Antibiotic Changes
FEB 3, 2014 - The Food and Drug Administration in December proposed
plans to phase out the use of “medgically important” antimicrobials in food
animals when used to enhance growth or improve feed efficiency.

Though the proposal is still up for public comment on the Federal Register,
it begs the question: what does that mean for livestock producers and vet-
erinarians?

“Initially, it’s the animal health companies that will be adjusting their prac-
tices,” explains Russ Daly, DVM, South Dakota State University Exten-
sion veterinarian. But, he notes, producers will soon be affected, and FDA’s
changes will eventually make their way down to the folks who prescribe and
use the drugs.

What will change?

The role of livestock antibiotics in contributing to resistant bacterial infec-
tions in humans is complex and has been long-debated, Daly says, and pro-
ducer associations have seen the writing on the wall for a couple of years now
that these changes were coming.

He outlines what is expected to change:

* The labeled uses of “medically important” antibiotics for growth promotion and
improvements in feed efficiency will go away. The FDA is asking drug manufac-
turers to voluntarily take these uses off their products’ labels. Because extra-label
use of feed grade antibiotics is illegal, these uses will no longer be legal as well.

The companies have until mid-March to tell the FDA what /vroa’ucts they plan ro
do this with. After that, they have three years to make the label changes, so live-
stock producers currently using antibiotics for growth promotion will have time to
adjust, depending on how quickly the companies switch over.

* The list of what FDA considers ‘medically important” antibiotics is pretty long.
It contains older drugs like tetracyclines and penicillin along with classes of drugs
that are more critical to human medicine, such as cephalosporins and fluoroqui-
nolones.

When it comes to growth-promoting antibiotics that fall into this caregory, its
drugs like tetracyclines, tylosin, and neomycin that will be affected.

o These “medically important” products will shift from over-the-counter to “Vet-
erinary Feed Directive” classification — possibly with new label indications for
treatment, control, or prevention. The VFD is not a new classification; its cur-

rently being used for some newer feed-grade drugs.

* This means thar before a producer can obrain (for example) CTC (chlortetracy-
cline) crumbles for his calves or pigs, he will have to obtain a VED form filled out
by his veterinarian. The form will specify the farm and animals to be treated, the
duration of treatment, and which drug is to be used. The feed mill or distributor
would need ro have a properly completed VFD before they could supply the feed.

* The VED won’t be able ro come from just any veterinarian. A veterinarian
would only be able to issue a VFD for use in animals “under bis or her supervision
or oversight in the course of bis or her professional practice, and in compliance
with all applicable veterinary licensing and practice requirements.”

Right now VFDs have to be issued in the midst of a valid veterinary-client-pa-
tient relationship thats spelled our by federal regulation. The new changes add
some flexibility in that this relationship will be deemed appropriate by state and
professional entities, such as a state Board of Veterinary Examiners.

This flexibility means that far-flung cattle enterprises may not need to be treated
the same as an intensely managed hog operation, in regards to veterinary over-
sight. But it still means that a veterinarian needs to be involved — one that knows
the operation and its needs well.

* The VED forms will be easier to manage. Everyones recordkeeping requirement

ing Committee in order to connect these leaders with federal resources and
information to better support rural businesses to develop their potential for
exporting.

Use the BusinessUSA online platform to better connect rural businesses with
export and investment resources and coordinate support from across the fed-
eral government. BusinessUSA was launched by the President last year to
serve as a ‘one-stop-shop” that matches businesses and entrepreneurs to the
full range of services and resources available to them at every stage of devel-
opment.

~USDA News Release

will be cut from 2 years to 1 year. The forms will be able to be transmitted and
stored electronically. And thankfully for this veterinarian, they will no longer have
to include an estimate of how much of the medication the animals will consume
in the given time frame (this was hard to accurately guess a lot of times). The form

will need ro simply specify the inclusion rate of the drug, the number of animals
to be fed, and the duration of the feeding.

What won’t change?
Daly says there are also several items that won’t be affected by the FDA’s
change. They include:

*The ability to use feed-grade antibiotics to treat, control, or prevent bacterial
diseases. The term ‘prevention” is used in the situation where there is a very high
risk of illness if you don’t administer the antibiotic. However, producers will need
to obtain a VFD for these products as explained above.

* How one uses and obtains non-"medically important” feed grade products.
Examples of these include ionophores like Rumensin, Bovatec, most coccidiosis
medications, and certain growth-promoting medications like bacitracin. Since
they're not used very often if at all in human medicine, there will be no changes
in their use.

o Uses of injectable antibiotics. However, this proposal would also move over-the-
counter medically-important water medications to ‘prescription” status like many
injectable antibiotics.

* Extra label uses of feed-grade medications. Any use of feed grade medications not

in accordance with their label is illegal now, and it will remain so.

* The ability of current distributors and feed mills to supply these products. Yes,
there will be more paperwork related to more VFD forms, but these new proposals
do not limit these businesses in what they can carry or manufacture.

* The need for veterinarians to be involved in decisions about feed-grade antibior-
ics. There is no better source of information about the proper uses of these products
in livestock populations than the herd veterinarian. A close relationship with a
veterinarian means that producers may avoid wasting time and money on inef-
fective uses of these products. Better yet, it may result in practical advice on how ro
prevent illnesses that would necessitate the uses of these products.

Antibiotic resistance is a complex and sometimes contentious topic among
animal and human health professionals, Daly explains.

“The complexity of the issue means that a “silver bullet” solution is not going
to present itself any time soon. All of us involved in using these products—in
animals and people alike—play a role in ensuring that they continue to work
for the sake of our animals and our family members. Understanding these
proposed changes and proactively deciding how they will work into your
operation is a great first step that we can all take,” he says.
~South Dakota State University
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Industny News Continued from page 31.

Animal Health Experts Meet at Texas A&M to Discuss Show Animal Health Emerging Issues

COLLEGE STATION, TX - Veterinarians and animal health representa-
tives from across Texas recently gathered at Texas A&M University’s O.D.
Butler Jr. Animal Science Complex in College Station to discuss issues in-
volving show animals and exhibitors.

The daylong event was sponsored by the Texas A&M AgrilLife Extension
Service and department of animal science at Texas A&M.

“The purpose of this meeting is to start dialogue with practicing vets about
unique challenges facing exhibitors and show market animals,” said Dr. Ron
Gill, AgriLife Extension Service beef cattle specialist, College Station. “There
are some unique challenges with animals going straight from the home en-
vironment to the show and they may need special medical treatment at the
show.

“Because of zero-tolerance policies for any kind of residue from approved
drugs or any kind of pharmaceutical product, veterinarians need to be able to
communicate that to the families at home when asked for consultation. They
then have to make a decision that the animal can be treated and be shown, or
be treated and left at home.”

The program featured several speakers throughout the day. Allyson Tjoelker,
executive director of agricultural exhibits with the Houston Livestock Show
and Rodeo, provided a livestock show perspective on animal health. Dr.
Davey Griflin, Agrilife Extension meat specialist, College Station, discussed
carcass residues. Dr. Gary Warner, Elgin Veterinary Hospital, provided a
presentation on treating show cattle. Dr. Steve Kennedy, Muleshoe Animal
Clinic, discussed treating show swine, and Dr. William Edmiston of Eldo-
rado Veterinary Clinic, discussed treating small ruminants.

The afternoon session also featured a panel discussion on several topics pre-

sented throughout the day.

“Livestock shows are critical events for our youth,” said Dr. Russell Cross,
head of the Department of Animal Science at Texas A&M. “Those animals
coming through the shows basically become food. We need to make sure we
are following all of the rules and also consider what is best for the animal.”

Many attendees said the meeting was the first of its kind bringing together
veterinarians and academic professionals to discuss show-animal health.

“This was a really good meeting,” Kennedy said. “Some (of these) points
needed to be discussed to try to create some uniformity in the industry and
among veterinarians in addressing some of the issues there and

protecting the show animal industry.”

Warner, whose presentation included an overview on treating show cattle and
discussion of technical points on structural soundness of cattle said: “Struc-
tural soundness goes to the well-being of the animal.”

“We need to make sure cattle are sound when calves are purchased so we we
have a better guarantee that they are going to be functional as individuals at
the end point which is hopefully going to one of the major livestock shows,”
he said. “I think helping everybody understand the issues we are presented,
with particularly as a referral hospital, they can carry that message on to the
buying public and the people that get these projects started to help them bet-
ter understand what they need to be looking for.”

Organizers said interest and attendance was high, leading to possible future
meetings to discuss other issues affecting show animals across Texas.

~Blair Fannin, AgriLife TODAY
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254/597-7140

CALYX STAR
RANCH

Registered & Commercial Brangus Cattle
Robert Field

Cell: 662-435-4885

Office: 662-793-4746

www.CalyxStar Ranch.com

3857 Field Rd
Shuqualak, MS 39361
CalyxStar@aol.com

JLS INTERNATIONAL
P.0. Box 928

Robertsdale, Alabama 36567

(281) 947-5688

Jeff Smith ® Alabama
(251) 947-5688

Myron Saathoff ® Texas
(210) 218-4804

TRUITT BRAJ%%

Brian Truitt
PO Box 2855 Auburn, AL 36831-2855
(334)319-3210
Email: btruitt775@charter.net

Home of Bragg of RRR 795W11

Westall Ranches, LL(

Regisiered Brangus Caitle
TATE PRUETT

Ranch Manager

PO Box 955 # (apitan, NM 88316
Mobile: 575-365-6356

Email: taterfire@hotmail.com

P.O. Box 1417 # Victoria, TX 77902 » 361/573-7141

Traylor Division San Roque Division  San Carlos Division
Bloomington, TX (atarina, TX Rio Grande City, TX
361/897-1337 830/999-3236

Joe, Mike & James Cavender, Owners
Kenneth Welch, Manager

1200 CR 4716® Troup, TX 75789

Home: 903/842-3178

Mobile: 903/571-8716

Certified Free Herd #080550202

LAKE MAIJESTIK FARMS

Quahty Brangus Genetics

3424Mabama Hwy 117

Flat Rock, AL 35966
6.632.1304 © 423.240.1255

nic@lakemajestikfarms.com

Charles A. Crochet, Sr.

Cell: 337-349-1639
Office: 337-856-8226

I cacsr@cox.net

34| MARCH 2014 THE EAR

Joe & Nancee ngg
131.‘3‘) FM17 e lJldlld Saline, TX

WWW, LINGGBMNGUS com
Bulls, Bred Heifers\&iShowjHeitersiforSalel

Harris Riverbend Farm
The New Generation
Santa Gerturdis
David & Laurie Harris
POBox 691« Cleburne, Texas 7603
817/641-4159 home » 817/641-4771 office
817/996-5866 mobile

n NUNLEY BROS. RANCHES n




Dan Wendt

www.wendtranch.net

Terry Loftis

Area Beef Representative

240 Willow Grove Church Road

| 5473FM457 Seminary, MS 39479 -

_ BayGity, X 77414 Ho(mll;:- gg}g;éggg fmﬁgfafmmféf'{rmjm(f?fmmmﬁpgmm
979/245-5100 L (omplece Reprodictive Services o Inbfiro Fertilzation
dwendt@skyconnect.net Genex Cooperative, Inc. TollFree:366-4EMBRYO * P.0.Box3038 ¢ Bryan, TX77805

BiSubeiiiary of ooy iy Bescssioes T ious 979/731-1043 * Fax:979/731-1086 * infodovagenixcom ® W ovageni.com

IEVSEYO RN (R RoBerTsoN LivesTock R

Avectioneer

1L Donnie Robertson
7%811(1 II‘EI‘T“"’Y 8;,;’;;;‘ Certified Ultrasound Technician
EE Dy AR 12 Registered, Commercial & Feedlot
903/667-3251 Home 4661 PRA0S5 * Normangee, TX 77871
% 903 /277-9610 Mobile Cell: 936.581.1844 » Email: cober86@aol.com
4 4
. Pine Ridge R LARRY SMITH LIVESTOCK TER GENETICS
ine Ridge Ranch Goosenecks - Pots - Ground Loaders
Pine Ridge Ranch e rmamrmrem L7y & Claudia Smith ARTIFICIAL INSEMINATION BREEDING SERVICE
ATHENS, TX 9876 PLANO RD. M- 817-832-3032 Serving Purebred & Commercial Breeders of
Jane and Bill Travis DALLAS, TX 75238 H'- 254- ‘56 7—6 ,)'9 4 South Texas & Specializing in American Breeds.
www.simbrah.com Office 214-369-09%0 e TV AEE TECOLOTE CREEK RANCH GENETICS - DR. JOE PASCHAL
E-mail: bilkravis@bigplanet.com Home 214-248-1618 “The Most Den {,xg};f‘e’ TX 76667 361/946-1103 Office ® 361/242-9753 Residence
Cell: 214-850-6308 Fax 214-369-9132 & Experienced in the Southwest” www.tcr-genetics.com

e —

= (979)229-9998
nmcattle@aol.com

= Semen Collection & Processing
. ~ShalableFcity _ Kevin Milliner ’
hameion b i M&W CATTLE SERVICES (attle Genetics Specialist de t’S

: « Al Training School Complete Embryo Collection/Transfer Services 29102 E County Road 1650
18035 FM 17 Canton, T 75103 3
Bob Woodard 5035217504 Toll e 1866604404 Dan R. Miller, DVM Todd Whitesell M 806-679-7161
Brenda Barton 903.567.4044 {0ffice) Fax 903.567.6587 979/229-0542 979/229-8290 E kevin.milliner@zoetis.com
(raig Barton 903.9203223 www.championgenetics.com drmiller8@windstream.net twhitesell@windstream.net

¥ e () Advertising Sales:
; : : - Mark Cowan: 903/495-4522, markc@amscattle.com
| e . p Richard Hood: 979/224-6140, richardh@amscattle.com
120Shadydale Lane - Coppell, X 75019 H Trey Kirkpatrick: 979/324-5518, treyk@amscattle.com

972-471-1233, office - 972-839-6485, cell
www.doaklambert.com - email: doak@doaklambert.com

The new industry standard for Bos indicus.

Brad Wright: 979/219-4599, bradw@amscattle.com

Industuy News Continued from page 33.

TAHC Adopts Cattle Rules for Animal Disease Traceability, Trichomoniasis & Fever Tick Programs

AUSTIN, TX - The Texas Animal Health Commission (TAHC) recently
held a regularly scheduled Commission meeting on January 14, 2014, at its
Austin office.

The following cattle rules were adopted during the Commission meeting and
will go into effect on Tuesday, February 4, 2014:

e Chapter 50, Animal Disease Traceability, Cattle Identification: This
amendment establishes identification requirements for adult cattle be- .
ing sold within the state of Texas. The rule states that all adult breeding
cattle, except cattle going directly to slaughter, shall be permanently
identified within seven days of change of ownership. Untagged adult
cattle have seven days after purchase to be delivered to a slaughter facil- .
ity, resold through a livestock market, or have acceptable permanent
official identification applied. Slaughter type cattle that will be put on
feed prior to slaughter shall also be permanently identified within seven
days of purchase.

TAHC permit with official permanent identification. TAHC inspectors
will permit untested bulls from a market to either a feeding facility,
another sale barn (if the intent is to resell it), or to another physical
location given by the buyer. The permit will expire seven days from the
date of issuance. The bull cannot be commingled with female cattle dur-
ing the seven days. At the end of the seven days the buyer must agree to
have the bull tested, resold through a livestock market, or deliver it to
a slaughter facility.

Chapter 41, Fever Ticks, New Authorized Treatments: These amend-
ments add new treatment options for the cattle fever tick and expands
the TAHC’s authority to inspect and treat deer on premises adjacent to
infected pastures.

Chapter 51, Entry Requirements, Trichomoniasis: The rule changes the
Trich entry requirements to allow Texas bulls participating in out of
state “bull station feeding trials” to return to their Texas farm of origin
without a Trich test, if they were maintained in a controlled environ-
ment without any contact with female cattle while out of state.

¢ Chapter 38, Trichomoniasis, Test Exceptions: This rule allows untested - Texas Animal Health Commission

adult bulls to be purchased without a current Trich test, if moved under
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Please note that events/sales in bold have ads placed in this issue. Check them out!

March

45
4-6

15
15
15
22

22
22

22
22
25
25

29
29

April

5

HLSR 47th Annual All Breeds Sale - Houston, TX
Heritage on Ice Embryo & Semen Online Sale
International Brahman Sale - Houston, TX

IVP Customer Appreciation Sale - Houston, TX
RB Cattle Houston Highlights Sale - Online
International Braford Sale - Houston, TX

Houston Magic XIV Sale - Houston, TX

South Texas BBA Houston Futurity & Classic Sale -
Houston, TX

Mid Coast Santa Gertrudis International Super Sale -
Houston, TX

International Beefmaster Gala Sale - Houston, TX
Indian Nations Spring Brangus Sale - Ada, OK
IRBBA Genetic Edge Sale XIX - Houston, TX

Quail Creek Brangus ‘‘Cut Above” Sale - Cullman, AL
Texoma Beefmaster Sale - McAlexter, OK

Mound Creek Ranch Bull & Female Sale - Leona, TX

Salacoa Valley Farms Customer Appreciation Sale
- Fairmount, GA

Santa Gertrudis Bluebonnet Classic - Hallettsville, TX

27th Annual National F1 & TBA Sponsored Brahman
Heifer Sale - Caldwell, TX

WTBBA Sale - Abilene, TX
Southeastern BBA Dixie National Sale - Tunica, MS
GENETRUST at Suhn Cattle Co - Eureka, KS

44 Farms Bull & Commercial Female Sale -
Abilene, TX

TBBA “Miss America” Sale - Salado, TX
16th Annual LBA Brahman F1 Sale - Carencro, LA

Louisiana BBA & Arkansas BBA Rose Capital
Classic Sale - Shreveport, LA

6 BBU National E6 Sale - Columbus, TX

11
12

12

Beefmaster Influenced Feeder Calf Sale - Springfield,
MO

Doguet’s Elite Brangus Show Heifer Sale - Poteet, TX

Doguet’s “Texas Best” Brangus Female Sale -
Poteet, TX

Red Doc Farms Red Hot Bull Sale - Bosque, NM
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12
12

19
19
19
26
26

26

26
26
26

May
3

10
17

17
24
31

Collier Farms Advantage Sale - Giddings, TX

Ozark & Heart of America Spring Sale - Springfield,
MO

East Texas/Louisiana BMG Sale - Crockett, TX
Southeastern BBA Unity Sale - Calhoun, GA

VIVA La Brahman Fiesta Sale - Venus, FL

Tinney Farms Herd Reduction Sale - Cullman, AL

GENETRUST at Cavender’s Neches River Ranch
- Jacksonville, TX

Heritage Cattle “Money Makers” Production Sale -
Hungerford, TX

Springtime in Texas Sale - Brenham, TX
Florida Brahman Association Heifer Sale - St. Cloud, FL.
“Divas In Red” Red Brangus Sale - College Station, TX

Live Oak BBA Spring Sale - Sulphur Springs, TX
L2 Ranch Production Sale - Beeville, TX

JLS International “Winning Tradition XI” Sale -
Devine, TX

Central States BBA Heart of Oklahoma Sale - Locust
Grove, OK

Miller Brangus Spring Production Sale - Waynesboro,
TN

Emmons Ranch Production Sale - Fairfield, TX
Lone Star BBA Spring Sale - Sulphur Springs, TX
The Event Red Brangus Sale - Brenham, TX

We're all about getting the word out, let us know about your
next Bos indicus influenced event or sale. Contact:

Crystal Devoll
Phone: 979/820-8358
cddevoll@gmail.com

Brad Wright
Phone: 979/219-4599
Fax: 979/828-5532
bradw@amscattle.com

Your ad could be in here!

Call us to find out how.

Advertising Sales:

Mark Cowan: 903/495-4522, markc@amscattle.com
Richard Hood: 979/224-6150, richardh@amscattle.com
Trey Kirkpatrick: 979/324-5518, treyk@amscattle.com

Brad Wright: 979/219-4599, bradw@amscattle.com

Fax: 979/828-5532
www.amscattle.com/the-ear-magazine/
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THE MOST
ANTICIPATED &
BRANGUS AISIRETO =
BREED T0 IN 2014! B
Atlanta 4881 needs to be in every
contemporary group one hasin
the Brangus business. He is the
Lamhert son everyone has heen
trying to forge. He is moderate in
his kind, big-footed and
hig-honed, deep-sided and ultra
correct on his feet and legs. Not
to mention unheard of EPD
rankings!

> Top2%inYW : CRIEEY
> Top 5% in IMF vﬂEﬁ#MﬂmGﬁZS

> Top 10% in WW, TM, CEM & REA GE“”IEWMI .?f‘fW?ﬂleiﬁlmi?-liﬁﬂﬂ-ﬂS(w
> Top 25% in Milk R 'REA0.59| IMFO.21| FAT0.002 . L Pioias e

Qlr f]ﬂf‘]( . Semen Marketed Exclusively by: S 4 0
M) o= J‘Jr] e straw

S-—l r. \ / J Richard Hood, ncﬁardh@amscanle toim, 9]"9 224 6150 Commercial pncmg by volume
Brad wright, bradw@amscattle.com, 979.219.4599

Marketing Supermr Geneﬂrs www.amscattle.com
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